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ABSTRACT

In this article discusses issues related to the lingvopragmatic nature of the formation of texts
on banking. The structure and types of texts related to banking activities, the distinctive features
of the concepts of text and discourse are revealed, the features of the communicative goals and
objectives of the banking text are pointed. The social characteristics of the addressee and the
conditions for the perception of information, the specificity of the object of verbal thinking are
described as factors that determine the main directions of the pragmatic strategy. The bank
operates a system of specialized lexical units used to form advertising texts.
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